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Clean beauty 
products from 
the likes of Tam-
my Fender and 
OSEA will be a 
mainstay at Nan-
tucket’s new 
Green Market.
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S h o p  Ta l k

ISLAND TREASURES
From clean beauty products to local 
produce and pottery, islander Tessa 
Cressman brings a luxe new take on 

the classic sundry shop to ACK.  
By Todd Plummer
P h o t o g r a p h  b y  M o n a  M i r i

Life&Style
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STROLL DOWN any of the streets in Nantuck-
et and you’ll find pricey designer boutiques, 
art galleries, luxury real estate offices, and 
souvenir shops—things that might appeal 
to tourists but don’t suit the needs of people 
who actually spend a lot of time on the island. 
With the opening of the Green Market this 
month, born-and-raised Nantucketer Tessa 
Cressman is out to change that.

After attending both art and culinary 
school on the mainland, Cressman returned 
home 10 years ago and began work as a pas-
try chef and Pilates instructor. But the lon-
ger she stayed, the more she began to think 
bigger-picture about Nantucket life and how 
she could contribute. “That’s when I thought, 
Nantucket is really missing this ‘whole mar-
ket’ idea,” she says.

The concept of her eclectic shop is sim-
ple: a celebration of everything that makes 
Nantucket great. Expect local flowers, arti-
san creations, tried-and-true clean beauty  

products, produce grown at Fog 
Town Farm just a few miles away, 
and prepared foods through a 
partnership with the Green, a 
popular café on island. It’s the 
only place where you can pick 
up a breakfast sandwich and a 
handpainted platter from local 
ceramicist Nell Van Vorst. 

Of course, this being an island 
in New England, seasonality will 
play a factor—and Cressman 
is entirely comfortable with 
the idea of certain products 
not being available at certain 
times of the year. If there aren’t 
enough fresh flowers to stock the 
shelves in mud season before 
the summer blooms come in, 
for instance, she’ll carry dried-
flower arrangements by another 
islander, Sally Barber, instead. 

What shoppers can expect 
year round is a range of clean 
beauty products. And while they 
may be some of the store’s select 
items imported from the main-
land, they’re no less thoughtfully 
curated: Skin-care lines include 
OSEA Malibu, which features 
ingredients like seaweed and 
marine algae; and Palm Beach–
based Tammy Fender, which 
harnesses the power of organic 
botanicals. 

In other words, the shop is an 
elegant hodgepodge of everything 
you’d need to actually live on Nan-
tucket. “Having grown up here, 
people support me because they 
know me,” Cressman says. “But 
most of all, people are support-
ive of the Green Market because 
there isn’t really anything like it.”

Among other 
goodies, the 
Green Market 
will offer 
seasonal 
flowers, cut 
fresh from 
owner Tessa 
Cressman’s 
home gar-
dens when 
possible.

C
O

U
R

T
E

S
Y

 O
F

 T
H

E
 G

R
E

E
N

 M
A

R
K

E
T

 (
P

L
A

N
T

E
R

);
 G

E
O

R
G

IE
 M

O
R

L
E

Y
 F

O
R

 T
H

E
 G

R
E

E
N

 M
A

R
K

E
T

 (
P

O
R

T
R

A
IT

);
 M

O
N

A
 M

IR
I 

(T
O

T
E

 A
N

D
 W

R
E

A
T

H
)

THINGS WE LOVE
1 Nell Van Vorst planter, $250. 
2 Sally Barber dried-flower wreath, $80.
3 Tote bag, $65.

2

1

3


	Boston+Magazine+April+Issue+2021
	Boston+Magazine+April+Issue



